SingaPlural 2016 attracted close to 28,000 visitors
-

Local and global brands gave Singapore Design Week’s anchor event the thumbs up
Over 20 brands participated with 71 spectacular installations to wow visitors

Singapore, April 21, 2016 – SingaPlural 2016 has recently ended with a bang, as close to
28,000 visitors came to experience some of Singapore’s most innovative design concepts put
up by over 100 designers and more than 20 local and global brands.
The fifth instalment of this annual design festival, the anchor event of Singapore Design Week
by DesignSingapore Council, was officially kicked off on 7th March 2016 by Mr Poon Hong
Yuen, Chief Executive of SPRING Singapore.
With the theme ‘Senses: the art and science of experiences’, SingaPlural 2016 was a treat for
the senses. The showcase of installations was curated by PLUS Collaboratives and GOVT.
“We are proud to say that SingaPlural 2016 was a resounding success. The strong content
and the innovative designs wowed the audience and drew praises from both visitors and the
participating brands,” commented Mr Mark Yong, Chairman, SingaPlural 2016.
Mr Yong, who is also the Vice President and Chairman of Design Development at Singapore
Furniture Industries Council (SFIC), the organising body behind SingaPlural, shared: “The fifth
anniversary of SingaPlural had brought a new level of design innovation to the industry. We
are happy to be able to work with some of the top local and international brands who
showcased their innovations here. Brands such as 3M, Bolon, Hafary and LG HI-Macs were
among the many which joined us this year.
He added, “We have also matched global giants to local designers – creating a dynamic and
spectacular result that tantalised our senses. Through the festival, we have provided a creative
platform for brands to reach out and widen their exposure. We are also happy to hear from
participants who shared about the new business opportunities that were spun off through their
involvement with SingaPlural.”
For many of the participating brands, the event proved to be a choice marketing and branding
platform to test new concepts and gain exposure.
Mr Simon Cheong, Business Development Director of Hafary Pte Ltd, which worked together
with architects Wy-To to put up a design installation called Tile It Up said, “Hafary decided to
participate for the first time in SingaPlural 2016 due to the event's wide outreach to audiences
from various walks of life. By matching product companies like us to designers, SingaPlural
helped us engage visitors and excite them on the various uses of tiles, making the Hafary
brand name synonymous with quality tiles.”
Mr Jimmy Tong, President and Founder of Luxx Newhouse Group, which sponsored
SingaPlural’s flagship installation this year, said “Our involvement in SingaPlural
through Project X has pushed new boundaries for us – in terms of product design innovation
with LG HI-MACS solid surface materials and reaching out to the mass consumer market here
in Singapore and overseas. The four local companies we worked with to put up these design
installations had explored unconventional applications for our solid surface materials, while
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our presence in the anchor event of Singapore Design Week further strengthened Luxx
Newhouse brand association with quality design.”
Indie designers also stood to gain a lot from the event. Mr Albert Lee, who collaborated with
Chew Jiaying on the interactive installation Lumos, shared, “Most visitors who entered the
installation had fun and many expressed interest to know more about the designers and our
motivation behind the exhibits. Some were curious to know if we are selling our displayed
works and a handful of them thought there could be opportunities to bring our designs further
and possibly collaborate with them in the future. Specifically, the interested parties include
travelling designers from Germany, a pre-school educator and a botanist start-up.”
Reflecting the growing sustainability concerns and environmental consciousness in the
industry, SingaPlural this year also saw a first time collaboration between MediaCorp, Interior
Design Confederation (Singapore) (IDCS), SFIC and Singapore Institute of Landscape
Architects (SILA) to put up Doors – a sprawling outdoor installation comprising old doors and
sets from local MediaCorp productions that gave a new lease of creative purpose to these
end-of-life-cycle materials.
Mr Barry See, Head of Production Resource at Mediacorp, said, “The experience of working
with top design associations in Singapore offered different perspectives for us in looking at
how we can extend the creative life of our studio props and support environmental causes in
innovative ways. We look forward to exploring further collaborations with SingaPlural in the
future.”
Extending the creative purpose of materials was applied again when one of the installations The Singapore March, by design studio A Good Citizen, will be re-displayed at the Affordable
Art Fair from 22-24 April 2016.
Designer Celine Ng who was the creative behind the Engulf installation, said, “Working with
Xtra and BOLON for SingaPlural 2016 has challenged myself to design out of my comfort
zone, to express the tactile nature of BOLON’s material in the form of a 3D installation inspired
by breaking waves. Through the SingaPlural platform, it has sparked interest in other material
suppliers to rethink how they can present materials in a refreshing way, sprouting potential
collaborations”.
Going forward, the organising team is already making new plans and welcoming new
partnerships as it sets to stage a bigger, better SingaPlural come March 2017.
On his future aspirations for the festival, Mr Mark Yong said: “We have achieved many firsts
for SingaPlural 2016 – a timely achievement as the Singapore design industry is on a cusp of
profound growth, with the nation being dubbed a UNESCO Creative City of Design just months
ago and the DesignSingapore Council recently announcing its Design 2025 masterplan.
“We hope that SingaPlural will continue to work with leading global and local brands and
harness the growing local design talents to fuel business growth and further cement
Singapore’s stature as a regional design hub.”
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About SingaPlural
SingaPlural showcases the best design elements from the multi-faceted creative spectrum –
Advertising, Architecture, Urban Planning, Landscape Architecture, as well as Interior,
Furniture, Graphic and Fashion Design.
Organised by the Singapore Furniture Industries Council (SFIC) since 2012, the name
‘SingaPlural’ is derived from a combination of the terms ‘Singular’ and ‘Plural’; and was
conceived from the need to create a common platform to bridge designers with the industry.
SingaPlural 2016 is the anchor event of the Singapore Design Week and is held in conjunction
with International Furniture Fair Singapore 2016, ASEAN Furniture Show, The Décor Show
and furniPRO Asia.
Together with eight other network partners of DesignS, this week-long design celebration is
an international platform for talents across the creative industries to engage and evoke the
design senses of visitors; through installations, exclusively curated design spaces,
symposiums and many other activities.
SingaPlural is supported by DesignSingapore Council, International Enterprise (IE) Singapore,
Singapore Tourism Board, SPRING Singapore and Singapore Workforce Development
Agency. It is also the anchor event of the Singapore Design Week, which is organised by the
DesignSingapore Council, a part of the Ministry of Communications and Information.
For more information, please refer to www.SingaPlural.com; www.facebook.com/SingaPlural.
Find us on Twitter (@SingaPlural) and Instagram (#singaplural).
About Singapore Furniture Industries Council (SFIC)
Singapore Furniture Industries Council was established in 1981 as the official representative
body of Singapore’s furniture and furnishings industry. Its membership comprises furniture
manufacturers, interior fit-out specialists, retailers, designers, as well as furnishings and
materials suppliers. Currently, the council represents 95% of established furniture
manufacturers in Singapore, of whom 65% have subsidiary manufacturing plants in various
countries across the region, including China, Indonesia, Malaysia, Myanmar, Thailand, and
Vietnam.
SFIC’s primary role is to promote the interests of its members and of the Singapore furniture
and furnishings industry. For 35 years, SFIC has helped its members to adapt to changes in
the business environment by introducing trade, talent, design development and business
innovation activities, as well as upgrading business capabilities. Revolving around SFIC’s 3i
strategic framework – Improve, Innovate, and Integrate, all of the Council’s programmes aim
to grow the local furniture and furnishings industry and ultimately, to strengthen the ‘Singapore
brand’ globally.
Visit www.singaporefurniture.com for more information
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About DesignS
DesignS, a network of design-centric institutes and associations in Singapore, was officially
launched on 29 June 2010 by Mr Lui Tuck Yew, then Acting Minister for Information,
Communication and the Arts. Formed in 2009 to provide a platform for the creation of a
coordinated Design network, it comprises of nine member institutes from the multifaceted
creative spectrum ranging from Advertising, Architecture, Urban Planning, Landscape
Architecture, as well as Interior, Furniture, Graphic and Fashion Design. DesignS’ primary
goals are to foster a sense of community and network amongst design fields, to work in concert
on joint educational and continual professional development and to jointly promote and
advance the ‘Singapore Brand’ of design.
The nine members of DesignS are:
1. Association of Accredited Advertising Agents Singapore (4As)
2. Design Business Chamber Singapore (DBCS)
3. Interior Design Confederation (Singapore) (IDCS)
4. Singapore Furniture Industries Council (SFIC)
5. Singapore Institute of Architects (SIA)
6. Singapore Institute of Landscape Architects (SILA)
7. Singapore Institute of Planners (SIP)
8. Textile and Fashion Federation of Singapore (TaFf)
9. The Design Society (TDS)
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About Singapore Design Week (SDW)
The Singapore Design Week (SDW) brings together a collection of local and international
design activities in Singapore. Organised by the DesignSingapore Council, the SDW is open
to the design community, businesses, design students and the general public. It aims to raise
awareness of good design, deepen the appreciation and understanding of design innovation
and encourage the use of design for innovation and productivity. Through this platform, the
DesignSingapore Council also hopes to enhance the synergy among our design partners, and
in turn boost Singapore’s profile and attractiveness as a global city for design.
Into its third edition, SDW 2016 will be held from 8 to 20 March this year. SDW will feature
local and international design trade shows, conferences, showcases, exhibitions and
workshops that span various design disciplines. Many of the activities will take place at the
National Design Centre, the hub of SDW.
SDW 2016 is both inclusive and international in its outlook, with a focus on bringing together
partners and audiences to explore design issues, exchange ideas, develop capability and
increase knowledge, generate business, encourage enterprises to use design, as well as
establish contacts for partnership and collaboration.
Please visit www.designsingapore.org/SDW for more information.
For Media Enquiries, please contact:
Stratagem Consultants Pte Ltd
Tham Moon Yee (tmy@stratagemconsultants.com)
Taufiq Zalizan (tz@stratagemconsultants.com)
Tel: 62270502

SingaPlural
Karen Chan (karen@singaporefurniture.com)
Philip Pang (philip@singaporefurniture.com)
Tel: 9616 9442 (Karen) / 9797 7705 (Philip)
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