DISCOVER & AWARE

Singapore Furniture Website

COMPARE & CONSIDER

Online Product Description

ORDER & PURCHASE

Product Personalisation

Shows list of Singapore Furniture
Retailers and Manufacturers
« Address, contact and location

« Individual company’s website and
e-commerce store

Web predicts customers’ design taste
and trends with Data Analytics of
various searches and images.

Informative and accurate details on
customers’ interested product

« Dimension, material, colors, look and feel
« Customers’ reviews of each product

Push relevant products to customers
based on the type of searches with Al
and Data Analytics.

Immediate visualisation of the ideal
customised selected item on website.

+ Style, colour and material

AR-powered home space visualization
which customers can upload floorplan
to check if selected item fit the space.

+ Push personalised products to them
depending on information given

PROCESS & MANAGE

Managing Inventory

Brand anticipates demand of orders by
identifying customers’ buying behaviour
and popular items with a certain style,
colour or material.

DELIVER & INSTALL

@

Delivery Track & Trace System
Customer can track the item arrival
according to the selected delivery
timeslot, avoiding a whole day wait.

Deliverymen to verify their deliveries
by taking a photo, and will be linked
to the brand’s Inventory system.

SUPPORT & RETURN

Frequent Newsletters

Customer receives exclusive deals,
recommendations and discounts
from the brand.

ADVOCATE

Online Community

Customer receives invitation to join
brands’ community, allowing them to
see exclusive workshops, product
launches and promotions.

24/7 Service & Enquiry Support l

Al Bot implemented for users’ all-time
servicing and enquiries.

Individual company website allows
them to search and discover products
by Image Search.

All preferences can be saved and set up E
for future purchases upon signing up.

Al Bots & Predictive Analytics

Allow customised and personalised
offerings to loyal customers

Build community of advocate customer
through gamification, rewards and
privileged services.

Managing Delivery
Brand consolidates item delivery based
on zones to increase productivity.

Engagement with customer service
staff augmented with bots for returns

vm and complaints.
' « Ability to retrieve information quickly, log

in complaints back-end, with front-end help
to deal with customers

Online ads

Increase brand exposure by posting on
social media platforms like Facebook
and Instagram

Product Delivery !

Select delivery timeslots and proceeds
to ordering with online payment.

. ] . . . . . . |
» Direct users to brand's online store where In-store Experience Receive confirmation of purchase Managing Manufacture Time
available products for purchase are listed . . . thereafter. Brand integrates POS/ERP/CRM/Logistic
Engaged in physical IOTs and online
application through App, iPad or Management systems to track process
’ and stocks.

wearables. Data Backlog

Types of complaints, common.faults
and problems are logged in analysed
to reduce such occurences with
Predictive Analytics.

Al and Bots to give staff information,
guide and help to bemore effective in
operations and customer service.

Customers are recognised in store
through People Tracker and Image
Recognition, giving personalised
offerings and services to them.

« More data and information shared, better
benefits and personalisation rewarded S a

LEVEL 1: Basic level Enterprise Resource Planning System ( Finance, Inventory, Procurement & Sales) / Point-of-Sales system | Customer Relation Management system / Inventory Management system [ Warehouse Management system/ Delivery Track & Trace system

1. E-commerce Website for Individual Enterprise / Cloud 1. Social Media Marketing & Management

Based SaaS E-Commerce shop e.g. Shopify, Salesforce

1. Inventory Management System -
connected to the E-Commerce Website

1. Enterprise Resource Planning System
(Finance, Inventory, Procurement & Sales)

2. Point-of-Sales system
3. Customer Relation Management system

. . . 1. Inventory Management System
1. Order & Delivery with SMS/Email based

1. E-Commerce Website with e-Payment
Auto-notification Systems

2. Customer Relation Management System (CRM) 2. PDPA Data Privacy Protection System

2. Customer Relation Management system 2. Mobile Enabled Payment with Store App
SEO/SEM Management System

Social Media Marketing System

2. Hi-Fidelity 3D Web content

2. RF-ID Tags on Delivery Products

3. Order & Delivery System 3. Basic Loyalty System

3. Sector Level-Aggregated Website for Singapore 3. Mobile Enabled Order & Pay at Shop

Furniture Companies and their products

4. Inventory Management system

5. Warehouse Management system

6. Order & Delivery system

7. Global e-Marketplaces

8. Adoption of Digital Solutions by existing Staff
9. Store Layout Optimisation

4. In-Store / Warehouse to track common cause of returns
of products with use of Predictive Analytics

4. Mobile Community Engagement Platforms

3. Sector Level-Aggregated Website for Singapore

Furniture Companies and their products 5. Personalized Marketing and Membership Offers

4, Smart Interactive Screens

4. Smart Interactive Advertisement
Screens with Content Management

LEVEL 2: Integrated ERP / POS / CRM / Inventory Management [ Warehouse Management / Delivery Track & Trace system linked to E-Commerce website with Data Analytics system / Cybersecurity in placed /| PDPA Management System / Online and Offline systems are linked

1. Integrated ERP / POS/ CRM/ Warehouse Management /
Delivery Track & Trace system / e-Commerce with Data
Analytics system

1. Al based User Profiling and Content Recommendation
(integrated with sensors and 10T in store)

2. Predictive Analytics based Cross-Sell and Up-Sell

3. Integrated Image-Based Real Time Search

4. Interactive Store smart tags or interactive screens

5. People Tracker for Customer Analytics

6. Facial Recognition for security and personalized service

5. Omni-Channel Engagemen Location based marketing 7. QR Codes/Digitized Tags/NFC Enabled Tags
using Wi-Fi/3G/4G/loT 8. Smart Tags

9. Al Driven Dynamic In-Store Pricing

1. Diagnostic & Predictive Customer Analytics 1. Predictive Analytics driven Loyalty System

1. Predictive Analytics driven Marketing Campaigns and

P 1. Delivery Track & Trace system with Chatbot/ Voice

Assisted based delivery tracking, Real-Time
Geolocation Analytics

1. Predictive Data
2. Delivery Track & Trace system with Chatbot/ Voice

Assisted based delivery tracking, Real-Time
Geolocation Analytics

. . . 2. Predictive Data-Driven / Social Media Campaigns
2. Delivery Track & Trace system with Chatbot/ Voice / palg

Assisted based delivery tracking, Real-Time
Geolocation Analytics

2. Analytics Driven Visual Content Delivery 2. Curated Endless Aisles

3. Al Driven Membership Campaigns on In-Store Screens

3. Intelligent Chatbots for Navigation & Search 5 Sl Gten o7 2. Smart GPS enabled Tags on delivery products (IoT)

3. Product Inventory Optimization using Prescriptive
Analytics

3. Adoption of Digital Solutions by existing Staff -

methodical process 3. RF-ID Tags on Delivery Products

4. Predictive Al Driven SEO/SEM Campaigns

4. Product Authentication with QR / Image Recognition
with Blockchain
5. Connected Warehouses and Stores

6. Al based Optimized Mobile Logistics

LEVEL 3: Al Data-Driven Integrated system connected with Bots and 10Ts [/ Centralised Data Collection & Analytics with Al / Cybersecurity In placed / PDPA Management System / Online and Offline systems are linked

1. Augmented and Virtual Reality Based Point of Search 1. Al Analytics and Intelligent Logistics Optimization

1. Collaborative Digital Advertising where complementary 1. Smart Query Resolution Chatbots 1. Predictive Data Analytics Al Driven Personalized
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Experience Applications i i i 2. Robotic Process Automation (RPA) for End to End 1. Connected Fleets
products are marketed together online P PP 1. Hyper local social sentiment analysis e (RPA) Lo Promotions
2. Predictive Data Driven Trend Insights for Products ; ) - dmart LOCKers
2. Cloud-ready Xaa$ Marketing Systems £ 2, Augmented Staff enabled by iPad or wearables 3. Blockchain based Process Management Systems 2. Gamified Augmented Reality advertisements

3. Camera based user profiling and dynamic content 3. Smart Screens

recommendation

4. Product Authentication with QR / Image Recognition
with Blockchain

4. Intelligent Concierge Robots 4. Predictive Analytics driven real time inventory 5. Connected Warehouses and Stores

notifications 6. Adoption of Digital Solutions by existing Staff

3. Connected advertisements 3. Smart Scanners

7. 10T based Theft Management (Arrival to Back of house)

5. Voice assisted Bots 8. Al Bots




